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Primary Authorized Contact (responsible for all official communication, follow-up, etc.) 

Name Email Address 

Phone Number Cell Phone 

Secondary Authorized Contact: 

Name Email Address 

Phone Number Cell Phone 

Mailing Address: 

Address 1 

Address 2 (apartment, suite, etc.) 

City State Zip Code 
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Physical Address: 

Address 1 

Address 2 (apartment, suite, etc.) 

City State Zip Code 

Product Listing 

Required for each brand name and/or private name label product you will promote. The 

packaging/labels must include the Georgia Grown logo.  

Each size and variety of a product is considered its own item. 
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Domestic Marketing Plans 

These can be very simple or complex. The more information you can provide, the 
better information the Domestic Marketing Program has to make placement decisions. 
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Trade Shows Applying For: 
This is not a contract guaranteeing cost share for these shows. This just indicates your interest 
in exhibiting at these shows under the cost share agreement.  

America’s Food & Beverage Show 

American Food Fair 

AmericasMart (Summer) 

AmericasMart (Winter 

Gourmet Foods International Food and Wine Show 

Natural Products Expo West 

New York Produce Show 

Produce Marketing Association Fresh Summit 

Southeast Produce Council Southern Exposure 

Southeast Produce Council Southern Innovations 

Southern Convenience Store Show 

Specialty Foods Association Summer Fancy Foods Show 

Sweets and Snacks Expo 
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Certifications 
I certify that the products listed on this application meet the certification standards listed in the 
Domestic Marketing Program. I also certify

Our company is headquartered in Georgia. 

Our product bears the Georgia Grown logo in accordance with our paid 

membership of the Georgia Grown licensing program. 

Our key ingredients are sourced from Georgia when applicable.

We add more than 50% of the value of our product in the State of Georgia. 

We are not selling any produce that is not grown in the State of Georgia as 

Georgia Grown. 

For manufactured items: our product is manufactured in Georgia.     

(or) N/A 

I agree to complete the post-event survey for each event our company 

participates in sent by GDA employees promptly and by April 1, 2020, at 

the latest. I will be truthful and honest and answer to the best of my ability 

in regards to my company’s performance. 

I agree to comply with each show's requirements for licensing, tax 

purposes, insurance, and liability coverage. 

Printed Name Date 

Signature 

_________

_________

_________

_________

_________

_________

__________________________________

 (initial each line):
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_________

_________


	Domestic Trade Master Plan
	Domestic Trade Cost Share Program Packet
	Domestic Cost Share Manual
	Welcome to the
	Georgia Department of Agriculture’s
	Domestic Marketing Program
	March 1, 2019
	Program Eligibility: Your Company
	To qualify for the Domestic Marketing Program, your company needs to meet each of the following criteria:
	1. Is your company headquartered in Georgia?


	Program Eligibility: Your Products
	This section will help you determine if your company’s products are eligible. To qualify for the Domestic Marketing Program, you will need to answer yes to the following questions about your company’s product(s):
	1. Do you have value-added products, fresh produce, or manufacture agriculture equipment in Georgia?
	2. Are your ingredients/manufacturing/growing done in Georgia?
	3. Do your products bear the Georgia Grown logo?
	If you answered “no” to any of the product eligibility questions, your company is not eligible for the Domestic Marketing Program. If you have answered “yes” to all eligibility questions above, your company is ready to apply for the Domestic Marketing...


	Program Calendar: 2019
	The Domestic Marketing Program follows the same dates each year. Below are key timelines that every Domestic Marketing Program participant should note.

	3 Year Graduation Rule
	How to Apply
	The 2019 Domestic Marketing Program application is available online starting April 1, 2019. Companies must apply annually and must apply in advance of any promotional activities for which you will seek participation.
	1. Fill out pre-show questionnaire.
	2. Complete the Domestic Marketing Program Application (Sample application is in Appendix)
	 Basic Contact Information
	 Certification of location and manufacturing
	 Georgia Grown paid membership certification
	 Domestic Marketing Plans
	o These can be very simple or complex. The more information you can provide, the better information the DMP has to make placement decisions.
	o Example:
	 Turnip Greens Farm
	 Current Trade Shows: SEPC Southern Exposure
	 Future Trade Shows: Produce Marketing Association Fresh Summit, Southeast Produce Council Southern Innovations, and New York Produce Show.
	 Currently selling at: Walmart, Publix
	 Estimated annual sales: $1 million
	 Target markets: Central US, Kroger, Whole Foods
	 Product List
	 Sign Application
	 Physical Product Packaging and/or Labels


	Application Approval
	Once GDA receives your completed application and supporting documentation, we can begin the review process. Documentation is reviewed on a first come, first served basis. The application will not be reviewed until all required documentation is received.
	Important Notes:
	Allocations
	Contracts
	Surveys
	Amending Your Program Agreement
	How to Submit an Amendment


	2019 Approved Domestic Trade Shows
	The domestic trade shows listed here have been approved by GDA. They are the only domestic shows eligible for the Domestic Marketing Program cost share at this time. GDA is open to suggestions for other domestic trade shows that might be valuable to p...
	 America’s Food & Beverage Show
	 American Food Fair
	 AmericasMart (Summer)
	 AmericasMart (Winter
	 Gourmet Foods International Food and Wine Show
	 Natural Products Expo West
	 New York Produce Show
	 Produce Marketing Association Fresh Summit
	 Southeast Produce Council Southern Exposure
	 Southeast Produce Council Southern Innovations
	 Southern Convenience Store Show
	 Specialty Foods Association Summer Fancy Foods Show
	 Sweets and Snacks Expo

	Congratulations!

	Domestic Marketing Program Application
	Georgia Department of Agriculture’s
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	Domestic Marketing Plans
	These can be very simple or complex. The more information you can provide, the better information the DMP has to make placement decisions.
	America’s Food & Beverage Show
	American Food Fair
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	Gourmet Foods International Food and Wine Show
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	Domestic Marketing Program Potential Questions
	Domestic Trade Show Program Costs
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